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IN THE PAST, THE GROWTH OF INSURANCE MARKET WAS DRIVEN MOSTLY BY

LIFE BUSINESS BUT SINCE 2009, THE NON-LIFE MARKET HAS ACCELERATED

Local insurers: Evolution of gross premium written (GWP) and GWP/GDP penetration, 2006-2010

Life GWP
in PLN biII

IN LOCAL

__CURRENCY _

Total GWP

In PLN biII

59.3

Big drop in

deposit
substitutes in
2009

43.5

39.0
30.3 31.4
211 25.5
2006 2007 2008 2009 2010
H GDP
e ) D @D D D D

Non-life GWP

16.5 18.0 20.3 21.1 22.7
2006 2007 2008 2009 2010

InPUVb”Ti1____________‘lll'r————————”——d‘i:sa

2006

2007

51.3 54.2

2008 2009 2010

D @D

D O D

GDP penetration (%)

i GDP
i penetration

D> O O O O

*Compound Annual Growth Rate
Source: KNF, Intelace Research

Intelace Research

192
128 142 144 138
— I S —
2006 2007 2008 2009 2010
non-life premium since 2005 6

0T0Z-800C pue|0od Ul el asueinsu|

Life/Non-life GWP ratio (%)



POLAND HAS THE LARGEST NON-LIFE INSURANCE MARKET IN CEE14*
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*Major 14 CEE countries. Russia, Ukraine, Belarus and Macedonia not included

Source: National supervision authorities, IMF, Intelace Research
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COMPARISON ENGINES AND ONLINE SALES PLATFORMS ARE GROWING FAST. WITH THE
EXCEPTION OF mBANK, ALL STILL PLAY MINOR ROLES IN TERMS OF SALES VALUE

Number of cooperating Insurance type
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Copyright
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NOTES ON METHODOLOGY

FX rates:

e For the purpose of conversion from local currency (PLN) into EUR for most values presented in this report,
including premium written, annual results, etc., average exchange rates have been used

e Exchange rates used in the report:

EUR/PLN 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

End of year 408 | 3.86 | 3.83 | 3.58 | 4.17 | 411 | 3.96

Average 453 | 403 | 390 | 3.78 | 3.52 | 433 | 3.99

Estimates and Forecasts:

e |n some cases, recent or verified data was not available. Therefore, necessary short-term estimates have been
calculated to fill the gaps. Estimates are always indicated with the letter “E”

e When preparing forecasts/estimates, we have built models using latest observed trends, available forecasts of
main economic indicators, seasonal changes observed in the past and other specific factors considered
important.

Multiple sources:

* In some cases, multiple sources of similar data exist. In this situation we always try to select the most appropriate
one in our view. The source is indicated in the footer area of each slide. Nevertheless, in specific cases, before
interpreting the data, it is recommended to get a good understanding on the methodology of data collection.
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INSURANCE FIRMS AND RELATED COMPANIES MENTIONED IN THE REPORT

PZU ZYCIE S.A.

AVIVA - TUnZ S.A.

AEGON TU na ZYCIE S.A.

PAPTUNZiR AMPLICO LIFE S.A.

TU ALLIANZ ZYCIE POLSKA S.A.

ING TUnZ S.A.

TUnZ EUROPA S.A.

SKANDIA ZYCIE TU S.A.

NORDEA POLSKA TU na ZYCIE S.A.

TUnZ WARTA S.A.

GENERALI ZYCIE TU S.A.

AXA ZYCIE TU S.A.

COMPENSA TUnZ S.A.Vienna Insurance Group
BENEFIA TUnZ S.A. Vienna Insurance Group
UNIQA TU na ZYCIE S.A.

STUNnZ ERGO HESTIA S.A.

LINK4 TUS.A.

TU ALLIANZ POLSKA S.A.

AXA TU S.A., AVANSSUR SA Oddziat w Polsce
BENEFIA TU S.A. Vienna Insurance Group
BRE UBEZPIECZENIATU S.A.

TU COMPENSA S.A.

STU ERGO HESTIA S.A.

TU EULER HERMES S.A.

TU EUROPAS.A.

GENERALITU S.A.

HDI ASEKURACJATU S.A

MTU Moje Towarzystwo Ubezpieczen S.A
PZU S.A.

UNIQA TU S.A.

TUIR WARTA S.A.

Liberty Direct — Liberty Seguros

iPolisa, Inseco, wygodnie.pl, iPKO, mUbezpieczenia, rankomat
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