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POLAND HAS THE LARGEST NON-LIFE INSURANCE MARKET IN CEE14*

Total 2012
premium
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CEE14* non-life insurance markets - Size vs. growth matrix, 2010-2012 EUR)
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*Major 14 CEE countries. Russia, Ukraine, Belarus and Macedonia not included
Source: National supervision authorities, IMF, Inteliace Research
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THE NET PROFIT OF LIFE INSURERS EXCEEDED PLN 3.2 BILLION IN 2012

Life insurers - financial accounts, 2012 INSURANCE
PLN billion
Technical account P&L
36.38
[ ]
1.03

25.44 %

7.13 7.15 s:
|—% ‘ 0.53 3.99 7
WE 346 | , 0.75 3.24

Gross Reinsur- Claims Net gain on Change in Acquisition Admin. Technical Net gain on Operating  Taxes & other Net
Premium ance & investments reserves costs costs result investments Profit revenues & profit
Written premium & other (insurer’s costs

(GWP) reserve revenue share)

and loss

dar @ GO GO @ @ @ O @ O @ @O @

(May not always sum to 100% due to rounding)
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NON-LIFE INSURANCE PLAYERS - PZU pLu

NON-LIFE
INSURANCE

e PZUis the largest traditional local insurer in e PZU offers ~80 various products in the non- Gross Premium Written
Poland with very high brand awareness (93%). life retail business. Products offered cover PLN billion

* PZU’s previously dominant position is all 18 non-life insurance classes. 3.5 8.45
consistently eroding in favor of smaller e Carinsurance (MTPL+Casco) is dominating 7.78 : ’
competitors. However, it is still over 3 times within non-life business with >60% share in
bigger than its closest competitor. the total GWP.

e ,PZUPomoc” — proprietary assistance
service company is rounding up the

e 1991: State-owned insurer PZU converted to traditional product offer. 2010 2011 2012
public joint-stock company.
Channels

e 1999: Partial privatization of PZU holding — ::I‘::tit } @ @ @
e Exclusive agents: 5710 age’ 5 office

30% share in the mother company PZU SA ( 9
sold to Eureko & Big Bank Gdanski. percen
based agents, 23 partner res. h
e 2003: Claims handling centralization & P QV Net profit rr Continuous market share loss

History

STOZ-ET0T ‘PUeod U139y eI 9duelnsu]

Multi- ts: 2514 ag’,
e 2004: Launch of repair-shops network. ¢ Mufi-agents a, -
. . e Brokers: 850 broke, PLN million
e 2009: Restructuring: focus on operations and : +88
distribution. e Employees: 470 . :mployees dedicated 1403
e 2009: Shareholders conflict resolved to sales - main! Q corporate segment. 397 709
e 2010: IPO on the WSE . Bancassuram@ peration with 9 banks |—|

e 2010/2011 cost /employment restructuring
e 2012 New Strategy: ,PZU 2.0” adopted 2010 2011 2012

e 2012/2013 entry into new markets: Latvia,

2 * %
Estonia; eyeing Croatia. Return on Average Equity (ROAE)*

Percent

Shareholders, 2013 (share in %) Customers /@/
11.1

e PZU traditionally serves mass-market clients in
retail business (mostly car and property) and

, all segments in corporate business. 3.6 6.0
Poland’s :
Other Treasury * Total number of clients in the whole PZU ]
Group (life + nonlife) exceeds 16 million or
half of the whole adult population in Poland. 2010 2011

*Non-life insurance share by gross premium written Improving profitability in 7
**Compound Annual Growth Rate e e brhess
*** Estimated net profit excluding dividend payments received from PZU Zycie (life subsidiary)
Source: Company, Press, Inteliace Research Inteliace Research



About this report

This report has been prepared using Inteliace Research
proprietary research and publicly available sources, including:
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or liability for any omissions or inaccuracies of the information
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Copyright

This report is copyrighted. Any distribution, storage,
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About Inteliace Research

Inteliace Research is an independent and privately owned
research firm based in the heart of Eastern Europe in
Warsaw/Poland.

Our company specializes in value-added research services and
tailored business intelligence solutions.

Through our customized research services we help our clients to
better understand their consumers, competitors and overall
magket dynamics.

Wead researcher and founder of Inteliace Research is Marcin
azurek.

Our contact details:
Inteliace Research

Foksal 17b/ 31

00-372 Warszawa, Poland

Tel. +48 22 408 66 20

Tel. +48 502 512 178

Fax. +48 22 349 21 40

mail: info@inteliace.com url: www.inteliace.com
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INSURANCE FIRMS AND RELATED COMPANIES MENTIONED IN THE REPORT

PZU ZYCIE S.A.

AVIVA - TUnZ S.A.

AEGON TU na ZYCIE S.A.

METLIFE AMPLICO LIFE S.A.

TU ALLIANZ ZYCIE POLSKA S.A.

ING TUnZ S.A.

TUnZ EUROPA S.A.

SKANDIA ZYCIE TU S.A.

NORDEA POLSKA TU na ZYCIE S.A.

TUnZ WARTA S.A.

GENERALI ZYCIE TU S.A.

AXA ZYCIE TU S.A.

COMPENSA TUnZ S.A.Vienna Insurance Group
BENEFIA TUnZ S.A. Vienna Insurance Group
UNIQA TU na ZYCIE S.A.

STUNnZ ERGO HESTIA S.A.

LINK4 TUS.A.

TU ALLIANZ POLSKA S.A.

AXA TU S.A., AVANSSUR SA Oddziat w Polsce
BENEFIA TU S.A. Vienna Insurance Group
BRE UBEZPIECZENIATU S.A.

TU COMPENSA S.A.

STU ERGO HESTIA S.A.

TU EULER HERMES S.A.

TU EUROPA S.A.

GENERALITU S.A.

HDI ASEKURACJIATU S.A

MTU Moje Towarzystwo Ubezpieczen S.A
PZU S.A.

UNIQATU S.A.

TUIR WARTA S.A.

Liberty Direct — Liberty Seguros

iPolisa, Inseco, wygodnie.pl, iPKO, mUbezpieczenia, rankomat
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