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▪ Payments in Poland and in Europe

▪ Payments and payment infrastructure in Poland

▪ Retail landscape and payment methods

▪ Key players by segment
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Average annual growth  in number of card payments  (CAGR), 2016–2018, in %

Card payments in Poland vs. Europe, 2016-2018
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Luxembourg

Poland 2018

The explosive growth in card payments in Poland continues

Bulgaria
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Cash withdrawals*: Value 
in PLN billion

* Card withdrawals with cards issued in Poland. Domestic and foreign transactions included
Source: NBP, Inteliace Research

301 320 357 381 399 412

5 5
6

6 7 8

2014 2015 2016 2017 2018 2019F

CAGR (%)
2014-2019F

+7

+6

+12

Domestic
transactions

Foreign 
transactions

• The value of cash 
withdrawals continues to 
increase, however, at a  
decelerating rate

• At the same time, the 
volume of cash 
transactions has been 
falling

• The average value of a 
single cash withdrawal is 
growing fast

5

Cash withdrawals*: Volume
in billion transactions

421

306
325

362

0.77 0.74 0.75 0.72 0.70 0.64

0.01 0.01 0.01 0.01 0.01 0.01

2014 2015 2016 2017 2018 2019F

CAGR (%) 
2014-2019F

-3

-4

+10

0.76
0.65

0.78 0.75

572 643391 432 474
Average transaction 

value(PLN)

Total

Domestic
transactions

Foreign 
transactions

Total

Increasing value 
of a single 

withdrawal

388

0.73

531

The number of cash withdrawals has been falling recently. By contrast the value of 
withdrawals keeps increasing

406

0.71
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Theoretical reach of selected mobile payment schemes,
As of 2019 Q2, in million cards*

* Number of cards (debit+credit)  issued by cooperating banks to individual clients
** Payment solutions developed by individual banks with use of HCE technology (Android devices)
Source: banks, Gartner,  Inteliace Research

Number of 
registered users
in million

6

33.3

31.5

31.0

21.0

8.7

Google Pay
+HCE**

BLIK

Apple Pay

Garmin Pay

Fitbit Pay

• There is a very strong 
competition among 
providers of mobile payment 
solutions in Poland.

• BLIK is the only large scheme 
which is not device/OS 
specific. It is also the only 
scheme that has reached a 
significant scale of 
operations so far.

• The upper growth barrier for 
most schemes is a 
combination of two factors: 
the number of clients at 
cooperating banks and the 
number of clients using 
supporting devices.

The competition in mobile payments has intensified. Specialized players (Garmin or 
Fitbit) round the offer of industry leaders like BLIK, Apple and Google

7

~1

n/a

n/a

HCE

Share (reg. users vs. 
opportunity), in %

22%

~3%

n/a

n/a

For schemes other than BLIK, the number of devices 

owned by clients is currently the natural growth barrier. 

E.g. only 14% of phones sold in Poland operate the iOS 

system (2017) - the prerequisite for Apple Pay

>1.2 ~3.5%
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Notes on methodology
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FX rates:

• As a general rule all “end of year” balances like: assets, deposits, loans and similar volumes have been converted from the local 
currency into Euro using end of year exchange rate

• All results achieved during a period of time like: profits, revenues, new sales etc. have been converted from the local currency
into Euro using average exchange rate

• Exchange rates used in the report:

Estimates and Forecasts:

• In some cases, recent or verified data was not available. Therefore, necessary short-term estimations have been done to fill the
gaps. Estimates are always indicated with the letter “E”

• When preparing forecasts “F” we have built models using latest observed trends, available forecasts of main economic 
indicators, seasonal changes observed in the past and other specific factors considered important. 

Multiple sources:

• In some cases multiple sources of similar data exist. In this situation we always try to select the most appropriate one /in our
view/. The source is indicated in the footer area of each slide. Nevertheless in specific cases, before interpreting the data it is 
recommended to get a good understanding on the methodology of data collection by contacting the authors. 

EUR / PLN 2011 2012 2013 2014 2015 2016 2017 2018 19H1

End of period 4.42 4.09 4.15 4.26 4.26 4.43 4.17 4.30 4.25

Average 4.12 4.19 4.20 4.19 4.18 4.37 4.26 4.26 4.29

Source: NBP
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About Inteliace Research

Inteliace Research is an independent and privately owned
research firm based in the heart of Eastern Europe in
Warsaw / Poland.

Our company specializes in value-added research services
and tailored business intelligence solutions.

Through our customized research services we help our
clients to better understand their customers, competitors
and overall market dynamics.

The lead researcher and founder of Inteliace Research is
Marcin Mazurek.

Our contact details:
Inteliace Research
Foksal 17B / 31, 00-372 Warszawa, Poland

Tel. +48 22 408 66 20, Tel. +48 502 512 178
Fax. +48 22 349 21 40

mail: info @ inteliace.com
www: http://www.inteliace.com/en/publications.html

About this report

This report has been prepared using Inteliace Research
proprietary research and publicly available sources,
including: financial reports, press publications, industry
magazines, directories, financial databases and expert
opinions.

Views presented in this report reflect solely the
independent and unbiased opinion of Inteliace Research
and authors.

All due care has been taken in the production of this
report. However, Inteliace Research does not accept any
responsibility or liability for any omissions or inaccuracies
of the information contained in this publication.

This report is copyrighted. Any distribution, storage,
replication and usage is restricted to Inteliace Research
clients only. In case of any doubt please contact us at:
info @ inteliace.com

http://www.inteliace.com/en/publications.html
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Visit http://www.inteliace.com for more details

Recent Reports:

2018

• February - Mortgage Lending in Poland ’18

• May - Bank outlets database ’18

• May - Banking Market in Poland  ’18

• June - Insurance Market in Poland  ’18

• August - Top 200 CEE banks ’18

• September- Investment Funds & Asset Mgmt. ’18

and many other ...

http://www.inteliace.com/
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