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* Major 15 CEE countries. Russia, Ukraine and Belarus not included
Source: Central banks, IMF,  Intelace Research
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Total banking assets* evolution, 2003-1H2009

Nominal value in local currency

BANKING ASSETS GROWTH DECELERATED IN 1H 2009

Nominal value (in EUR) at current FX rate

CAGR**
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Billion PLN

16.1

104
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152
178

221
250

235

489 538 586
682

793
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** Compound Annual Growth Rate
Source: NBP, GUS

2003 2004 2005 2006 2007 2008 09H12003 2004 2005 2006 2007 2008 09H1

58 58 60 64 67
GDP

penetration
in %

82 81



STRATEGIC CONTROL MAP – MAJOR LISTED BANKS IN POLAND  
AS OF AUGUST 2009
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BANK PROFILE - PKO BANK POLSKI  (2/2)

Bank financials, unconsolidated figures

14

PLN billion, percent CAGR**

Total
assets

• In 2008 bank redesigned its 
deposit offering and introduced 
competitive term deposits, 
followed by high yield accounts. 

Recent Initiatives/events
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Market
Share*(%)

assets

Net
banking
revenue

New products helped to increase 
attractiveness of deposit 
products offered to households 
and resulted in increasing of 
retail deposits by 22% y.o.y.

• In 2008 PKO was negotiating 
acquisition of AIG Bank Polska, 
as well as it was considering 
entry options at other banks. 
PKO wants to consolidate the 
market and reinforce its market 
leadership

13.3

22

Market 
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growing14.2
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ROAE (%)

* Share in term of assets
** Compound Annual Growth Rate
Source: Bank, NBP, Press, Intelace Research

Net
profit

• To finance upcoming acquisitions 
and enable further lending 
portfolio expansion, bank is 
raising new capital. The new 
shares issue is guaranteed 
(indirectly) by Treasury

21.8 24.125.0

2.05 2.72 3.06
1.29
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About this report

This report has been prepared using Intelace 
Research proprietary research and publicly 
available sources including: financial reports, 
press publications, industry magazines, 
directories, financial databases and expert 

About Intelace Research

Intelace Research is an independent and privately 
owned research firm based in the heart of Eastern 
Europe in Warsaw / Poland. 

Our company is specializing in value-added 
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directories, financial databases and expert 
opinions.

Views presented in this report reflect solely 
independent and unbiased opinion of Intelace 
Research and the author. 

All due care has been taken in the production of 
this report, however Intelace Research does not 
accept any responsibility or liability for any 
omissions or inaccuracies of the information 
contained in this publication. 

Our company is specializing in value-added 
research services and tailored business 
intelligence solutions. 

Through our customized research services we 
help our clients to better understand their 
consumers, competitors and overall market 
dynamics. 

The lead researcher and founder of Intelace 
Research is Marcin Mazurek.

Our contact details:
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This report is copyrighted. Any distribution, 
storage, replication and usage is restricted to 
Intelace Research clients only. In case of any 
doubt please contact us at:  info@intelace.com

Our contact details:
Intelace Research 
Stryjenskich 13c/78,
02-791 Warszawa, Poland 
Tel. +48 22 408 66 20, 
Tel. +48 502 512 178 
Fax. +48 22 349 21 40 
mail: info@intelace.com url: www.intelace.com



Banks & other institutions mentioned in this report

Narodowy Bank Polski NBP
PKO Powszechna Kasa Oszczędności Bank Polski SA
Bank Handlowy w Warszawie SA Citibank
ING Bank Śląski SA
Bank BPH S.A.
Bank Zachodni WBK SA BZWBK
Bank Gospodarstwa Krajowego BGK
BRE Bank SA
Bank Millennium SA
Bank Polska Kasa Opieki SA Pekao

Santander Consumer Bank S.A.
Bank DnB NORD Polska SA
Cetelem Bank SA
Sygma Banque Societe Anonyme (SA) Oddział w 
Polsce
EFG Eurobank Ergasias S.A. SA Oddział w Polsce
UniCredit
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Bank Polska Kasa Opieki SA Pekao
HSBC Bank Polska SA
Bank Współpracy Europejskiej S.A. BWE
Bank Pocztowy SA
NORDEA BANK POLSKA SA
NOBLE Bank S.A.
Euro Bank S.A.
Kredyt Bank SA
Bank Ochrony Środowiska SA
Getin Bank SA
FORTIS BANK POLSKA SA
ABN AMRO BANK (Polska) SA
INVEST - BANK SA
DOMINET BANK S.A.
GE Money Bank SA
Raiffeisen Bank Polska SA
Calyon Bank Polska S.A.
Societe Generale SA Oddział w Polsce
Deutsche Bank Polska SA

UniCredit
Commerzbank
Allied Irish Bank 
KBC
la Caixa
Alior Polska, Carlo Tassara gr.
Allianz Bank
Innova Capital
mbank
Multibank
PZU
BIK
BFG
KNF

Intelace Research

1H
2009

11

Deutsche Bank Polska SA
BPH Bank Hipoteczny SA
Deutsche Bank PBC S.A.
LUKAS Bank SA
AIG Bank Polska S.A.
Rabobank Polska SA
Bank Gospodarki śywnościowej SA BGś
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